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PRESENTATION

The Ministry of Tourism makes available to the tourism industry the publication £/ Turismo
en la Comunitat Valenciana 2009 [Tourism in the Region of Valenica] for the purpose of
offering an integrated and contrasted analysis of the principal indicators of the
development of tourism from various perspectives.

It can be highlighted that 2009 was a year in which the economic crisis impacted, as in
other destinations, the tourism activity of the Region of Valencia. Nevertheless, the decline
in the number of tourists was slight, due above all to the good performance of national
demand, which showed an increase in the number of trips to our tourist areas,
compensating to some extent the decrease in the number of arrivals of tourists from other
countries, especially from the United Kingdom, which represented nearly 42% of all the
foreign tourists that visited us.

Despite the complex international economic situation, the Region was consolidated in 2009
as the third tourism destination of Spain, with nearly 23.3 million tourists, both Spanish
and foreign, who chose us as the principal destination for their trips.

Also in 2009, and following the strategy initiated in previous years with the holding of the
America’s Cup, the sports events of international importance held in the Region of Valencia
contributed to stimulating tourist activity, as occurred with the holding of the second
edition of the Grand Prix of Formula 1 in the city of Valencia or the Masters Golf
Tournament in Castellon.

Furthermore, during the past year and with the purpose of offering a new tourism
analysis, planning and monitoring tool of the Region to the different industry agents, the
Ministry of Tourism put into motion the Observatorio Turistico de la Comunitat Valenciana
[Tourism Observatory of the Region of Valencia], which can be accessed from the
institutional website, and which has the information related to the development of the
principal markets and tourism demand segments.

Tourism continues being the strategic sector in our economic development, representing
in 2008 13% of the total GDP of the Region and 12.8% of the employment, and for this
reason the Ministry of Tourism carries out actions aimed at driving its prompt reactivation,
as well as the acceleration of the return of the activity to levels prior to the change of the
economic cycle, with the objective of contributing to make other productive sectors
associated with it more dynamic.

Belén Juste Picon
Minister of Tourism
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WORLD TOURISM BUSINESS

The international tourism industry observed during 2009 how the number of arrivals of
tourists from different destination as well as tourism revenue has been reduced.

Therefore, breaking the rising trend of the number of arrivals in recent years, the
World Tourism Organisation calculated that in 2009 a decrease took place in arrivals of
4.3%*. In the same way, tourism revenue was estimated to have decreased by 5.8%,
reaching 611,000 million Euros, and confirming the interrelation that exists between
the trends of these two indicators.

All the regions suffered decreases in tourism revenue in the period of reference, and
also in the number of arrivals (with the only exception of Africa).

As for the ranking of countries by number of arrivals of international tourists and
revenue, in 2009 the three top places were occupied by France, United States and
Spain, regarding arrivals as well as revenue. France continued in 2009 to hold first
place as a tourist destination, while it occupied third place regarding tourism revenue.
The United States was in first place in tourism revenue, followed by Spain, which was
ranked as third destination in number of arrivals.

As for the tourism business in the European Union, according to the data published by
Eurostat, the number of overnight stays in hotels in the European Union in 2009
decreased by 5.1% with respect to 2008, calculating a total of 1.5 trillion overnight
stays. Among the members of the Union, Spain stands out regarding the number of
overnight stays, counting a total of 251 million, 6.5% less than in 2008.

The greatest number of overnight stays made by non-residents was recorded in Spain,
with a total of 142 million.

! The data are provisional, published in the intermediate issue of April of the WTO Barometer of
world tourism.
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TOURISM ACTIVITY IN SPAIN

FOREIGN TOURISTS

According to the assessment of tourism in Spain that is made by the Spanish Institute
of Tourism Studies (IET), the year 2009 ended with a decrease of 8.7% in the number
of arrivals of international tourists. The decrease was reflected by the tourism revenue
obtained in 2009 showing a negative year-on-year variation rate of somewhat more
than 9%.

Spain was situated as the third most visited destination in the world in 2009, following
France and the United States.

The WTO estimated a total of 54.9 million tourists with destination to the United States
compared with the 52.2 million that Spain received. France, which in 2008 received a
total of 74.2 million visitors, continued leading international tourism.

The results of the Balance of Payments that is drawn up by the Bank of Spain
calculated for the year 2009 that the tourism revenue and the payments for tourism
recorded negative year-on-year variations, resulting, therefore, in a lower total than
that resulting in 2008. This balance permitted covering 58% of the trade deficit.

REVENUE AND PAYMENTS HEADING TOURISM AND TRAVEL
Millions of 9% year-on-

Euros year variation

Tourism revenue 38,125 -9
Payments for tourism 11,925 -13.8
Balance for tourism 26,200 -6.7
Coverage of trade deficit (20) 58 79.8

Source: IET. 2009

As mentioned above, the number of foreign tourists coming to Spain was 52.2 million,
a figure that signified a decrease of 8.7% with respect to 2008. Furthermore, the total
tourism spending, in the amount of 48,242 million Euros, decreased by 6.7%. The
average daily spending (96 Euros) was increased by 0.3%, as well as the spending per
tourist (926 Euros), which made it 2.2%. The average stay was for 9.7 nights, showing
an increase of 1.9% over 2008.

Around 91% of the foreign tourists that travelled to Spain were concentrated in six
Autonomous Regions. Canary lIslands and Catalonia, with respective drops of 12.3%
and 11% in the number of arrivals, were the regions that noticed more the change in
trend experienced in the flow of foreign tourists towards Spain since 2008.
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TOURISTS BY PRINCIPAL DESTINATION

%0 year-
Principal autonomous on-year
regions of destination | Tourists var.
Total Spain 52,235,377 -8.7 100
Catalonia 12,771,530 -11 24.4
Balearic Islands 9,036,508 -9.8 17.3
Canary Islands 8,203,561 -12.3 15.7
Andalusia 7,350,599 -7.8 14.1
Region of Valencia 5,108,886 -10.6 9.8
Region of Madrid 4,895,446 6.1 9.4

Source:

IET. Frontur. 2009

The total spending decreased in the main autonomous regions of destination with the
exception of the Region of Madrid.

AVERAGE STAY AND SPENDING ACCORDING TO THE PRINCIPAL DESTINATION

Principal autonomous Spending Average %
regions of destination (million Euros) %6 var. stay var.
TOTAL 48,242 -6.7 9.7 1.9
Catalonia 9,643 -6 7.7 4.8
Canary Islands 9,082 -13.4 10.6] -0.3
Balearic Islands 8,791 -7.2 9.5 5.8
Andalusia 7,338 -6.7 12.2 3.5
Region of Madrid 5,227 9.6 7.6/ -3.5
Region of Valencia 4,102] -14.2 12.2] -4.8

Source: IET. Egatur. 2009

With respect to the origin of the tourists, the principal market was of British origin,
which made up a fourth of all tourists, despite the fact that a significant decline of
15.5% in their arrivals was recorded. The German market was next in importance, with
nearly 9 million tourists, and the French with nearly 8 million. In general the principal
markets recorded decreases in their arrivals to Spain, although both the tourists
coming from France as well as those coming from Belgium did not record such marked

declines.

PRINCIPAL MARKETS OF ORIGIN

% year-on-
year var. in
% year-on- total

Principal Markets Tourists year var. Share spending
United Kingdom 13,329,132 -15.5 25.5 -17.7
Germany 8,925,909 -11.3 17.1 -6.6
France 7,916,165 -2.9 15.2 -6.3
Scandinavia 3,339,410 -7.1 6.4 -6.6
Italy 3,181,559 -5.1 6.1 -5.6

Source: |ET. Frontur and Egatur. 2009
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The decrease produced in 2009 in the number of arrivals of tourists from the United
Kingdom was generalized in the principal Spanish receiving destinations of this market.

PRINCIPAL DESTINATIONS FROM UNITED KINGDOM

% year-
on-year
Tourists Share var.

Andalusia 2,582,864 19.4 -14.0
Balearic Islands 2,874,530 21.6 -15.9
Canary Islands 2751,590 20.7 -17
Catalonia 1,640,284 12.3 -23.8
Region of Valencia 2,138,922 16.1 -14.5

Source: IET. Frontur. 2009

The German market grew only in the Region of Valencia, decreasing in the remainder
of the principal receiving destinations.

PRINCIPAL DESTINATIONS FROM GERMANY

%0 year-
on-year
Tourists Share var.

Andalusia 922,451 10.3 -1.9
Balearic Islands 3,610,392 40.4 -11.1
Canary Islands 2,166,745 24.3 -12.7
Catalonia 1,052,069 11.8 -23
Region of Valencia 499,773 5.6 1

Source: Frontur. 2009

The number of French tourists also decreased in the principal receiving destinations:

PRINCIPAL DESTINATIONS FROM FRANCE

% year-
on-year
Tourists Share var.

Andalusia 762,888 9.6 -1.7
Balearic Islands 350,725 4.4 -4.3
Canary Islands 137,924 1.7 -17.6
Catalonia 3,779,461 47.7 -7.2
Region of Valencia 695,162 8.8 -3

Source: IET. Frontur. 2009

The Italian market continued the downwards trend begun in 2008, decreasing the
number of tourists arriving in Spain by 5.6% in the reference period. The drop was
more marked, calculated at 10.8%, in its principal receiving region, which is Catalonia.
The rest of the principal receiving regions also suffered decreases, with the exception
of Andalusia, which saw Italian arrivals increase by 5.4% with respect to the previous
year.
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PRINCIPAL DESTINATIONS FROM ITALY

% year-
on-year
Tourists Share var.

Andalusia 315,135 9.9 5.4
Balearic Islands 424,968 13.3 -5.2
Canary Islands 176,469 5.5 -22.9
Catalonia 1,158,566 36.4 -10.8
Region of Valencia 279,947 8.8 -1.8

Source: IET. Frontur. 2009

The Dutch market was also reduced with respect to 2008 in the set of receiving
regions:

PRINCIPAL DESTINATIONS FROM NETHERLANDS

%0 year-on-

Tourists Share year var.
Andalusia 336,287 16.1 -12.6
Balearic Islands 206,428 9.9 -7.4
Canary Islands 382,110 18.2 -12.7
Catalonia 637,427 30.4 -13.9
Region of Valencia 259,957 12.4 -22.5

Source: IET. Frontur. 2009

DOMESTIC TOURISM

The statistical operation Familitur, which the Institute of Tourism Studies conducts,
allows following the development of tourist trips made by residents of Spain.

During the year 2009 Spanish residents made nearly 172 million trips, 0.2% less than
in 2008. Of these, 92.5% of the trips were domestic, down 0.6%, compared to the
5.6% increase of trips by Spanish residents to other countries.

The principal markets of origin of the domestic trips by Spain were the Region of
Madrid, whose residents made 17.4% of the trips, the trips with origin in Catalonia
concentrated 16.5%, those made by residents of Andalusia 16% and, finally, the
residents of the Region of Valencia made up 10.7% of the total trips.

The principal destinations in Spain in terms of travellers were Andalusia (18.4%),
Catalonia (14.5%), the Region of Valencia (11.4%) and Castilla and Leon (10.6%0).

10
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DISTRIBUTION OF DOMESTIC TRIPS ACCORDING TO THE TYPE OF TRIP

Otros *; 27,90%

Puente; 4,10%

Semana Santa;
3,50%

Source: IET. Familitur 2009

Vacaciones de
Verano; 10,90%

Vacaciones de
Nawvidad; 2,50%

\Fin de Semana;

51%

Translation: Otros (others); Semana Santa (Easter); Vacaciones de Verano (Summer holidays);
Vacaciones de Navidad (Christmas holidays); Fin de semana (weekend); Puente (long weekend).

* Others: Includes work trips, recurring work trips, education, recurring trips for education, family and
friend visits, health, sports, religious, administrative processes, and other recreational trips.

%6 year-on-
I | Trips = Share  yearvar. |
Total Spain 159,047,824 100 -0.6
Andalusia 29,285,636 18.4 0.9
Catalonia 23,047,717 14.5 0.1
Region of Valencia 18,161,240 11.4 2.1
Castilla and Le6n 16,892,308 10.6 -0.5
Region of Madrid 11,023,097 6.9 -4.1

Source: IET. Familitur 2009

% % year-on-

Overnight Stays Share year var.
Total Spain 684,574,730 100 0
Andalusia 131,360,013 19.2 1.2
Region of Valencia 90,688,608 13.2 1.2
Catalonia 85,969,302 12.6 -3.2
Castilla and Ledn 71,664,825 10.5 -2.1
Region of Madrid 41,438,358 6.1 -2.1

Source: IET. Familitur 2009

11
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ACTIVITY IN REGULATED TOURIST ACCOMMODATIONS

Lastly, it is possible to point out the principal results of the surveys of Occupancy in
Tourist Accommodations drawn up by the National Statistics Institute (INE).

The result of the set of tourist occupancy rate surveys shows how 2009 was a year of
decline in overnight stays made in the total collective tourist accommodations (hotels,
apartments, campsites and rural lodging). The year-on-year variation rate was -7.4%,
and this decrease occurred among residents (-2.9%) and among non-residents (-
10.5%). The total number of overnight stays is calculated at 349.4 million. If we
analyze the distribution of these overnight stays according to the type of lodging,
72.1% of the total was made in hotels. If we only count those made in
accommodations other than hotels, apartments lodged 60.4%, campsites 31.5% and
finally, rural lodgings 8.1%.

The provisional results of the Survey of Hotel Occupancy estimate at 77.6 million the
total travellers registered in Spanish hotel establishments, which signifies a decrease of
6.64% with respect to the travellers lodged in 2008. According to the origin of the
demand, in financial year 2009, a decrease of 4.17% occurred in the number of
Spanish travellers, and 9.08% in the number of foreigners. The Spanish travellers
lodged in establishments in Spain as a whole make up 58.3% of the total.

The number of overnight stays, calculated at 251.9 million, went down by 6.6% due
mainly to the decrease in the overnight stays of the foreign demand (-9.08%), which
also signified 56.4% of the total of the overnight stays made. The overnight stays of
the residents in Spain also decreased, although to a lesser extent (-3.17%).

Of the overnight stays, 47.2% were made in hotels of the highest categories, of 4 and
5 stars, two points higher than in 2008, and covers 43.5% of the total bed-places
offered in this type of tourist accommodation.

It is estimated that the average stay for the entire year was 3.24 days, the same as
was calculated for 2008, and an average occupancy rate by bed-places was 49.5%,
which was 7.5% less than that recorded in 2008. This decrease in the occupancy rate
is explained, in part, by the increase of 1.3% in the number of bed-places available,
which were 1,362,877.

With respect to the origin of the overnight stays made by foreigners, 28.1% were from
the German market and 26.1% from the British market. The German market is
consolidated, therefore, as the top issuing market, although it recorded a decrease of
10.6% in its overnight stays. The British market also reduced the number of the
overnight stays by 10.6%.

According to the autonomous destination regions, Balearic Islands, Canary Islands,
Catalonia and Andalusia concentrated 68.6% of the total of the overnight stays in
hotels during 2009, although the destination of Andalusia, Region of Valencia,
Catalonia, Canary Islands and the Region of Madrid are the ones that received 65% of
the overnight stays of residents, compared to Balearic Islands, Canary Islands,
Catalonia and Andalusia which were preferred by the non-residents.

12
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The Occupancy Survey in Tourist Campsites counted a total of 6.2 million travellers
registered in Spanish campsites during the year 2009, which signified a slight year-on-
year decrease of 0.49%. This negative trend is due overall to the decrease of 5.14% in
the number of resident travellers from other countries, since Spanish travellers
increased their presence by 1.80%.

The total of overnight stays, 30.6 million, went down by 1.31%, with a negative
development for the foreign demand (-4.14%) but positive for the domestic demand
(1.18%). The share of the overnight stays made by Spanish travellers is 54.5% of the
total.

Spanish campsites offered in 2009 an average of 482,967 bed-places distributed in
184,321 plots, figures that signify a decrease with respect to 2008 of 0.7% in the case
of bed-places and an increase of 1.1% in the case of the number of plots offered. The
occupancy rate of the plots, calculated at 36.5% decreased 1.19 points.

In turn, the Occupancy Survey in Tourist Apartments estimated a total of 7.6 million
travellers, which signified a year-on-year decrease of 7.9%. The demand barely
increased by 0.8%, while the number of foreign travellers was reduced by 11.6%,
representing 65.3% of the total travellers.

Overnight stays made in total Spanish tourist apartments reached 58.9 million and
decreased by 13.8%, in the domestic market (-6.7%) and in the international market
(-15.9%).

The average occupancy rate of bed-places, calculated at 36.2%, was 13.3% less than
in 2008. On the other hand, the number of bed-places throughout the year and
estimated at a total of 442,550 increased by 0.2%.

The Occupancy Survey in Rural Tourism Lodgings offers some positive results for the
year 2009, with a total of 2.7 million travellers registered in the different
accommodations that make up this modality, a figure that signifies a year-on year
increase of 3%. As for the overnight stays, Spanish rural accommodation received a
total of 7.9 million, 0.3% more than in 2008. In this modality, the domestic demand
signified 84% of the total of the overnight stays, and these increased 2.2% with
respect to 2008.

Rural tourism lodgings showed an average of 136,345 bed-places throughout the year,
9.6% more than in 2008. The results offered by the INE with regard to the occupancy
rate per bed-places show a decrease of 8.3%, registering an annual average of 16.9%.
The average occupancy rate at the weekend was situated at 28.5%, 6.6% less.

13
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TOURISM ACTIVITY IN THE REGION

OF VALENCIA

PRINCIPAL INDICATORS OF THE ECONOMIC IMPACT OF
TOURISM IN THE REGION OF VALENCIA

In 2009 the Minister of Tourism and Exceltur, Alliance for Tourism Excellence,
collaborated for the fourth consecutive year in conducting the study of the Economic
Impact of Tourism, IMPACTUR Region of Valencia, corresponding to the year 2008. In
this year a review was made of the principal variables of the study in order to include
the new Input-Output framework of the Region of Valencia relative to the year 2000.
The study estimated the participation of tourism in the overall economy and
employment of the Region of Valencia; this study can be consulted in the section
Tourism Observatory of the institutional website of the Ministry of Tourism
http://www.turisme.gva.es.

The participation of tourism in the Region of Valencia in 2008 is estimated at:

o 13.0% of total GDP (13,845 million Euros).

« 12.8% of total EMPLOYMENT (294,679 jobs)

« 6.5% of total investment (2,139 million Euros of Gross Capital Formation —
Investment).

o 5.2% of public spending (983 million Euros of public spending).

TOURISM DEMAND IN THE REGION OF VALENCIA

The principal source used in this section is the Tourist Studies Institute (IET), through
its statistical operations Frontur, Egatur and Familitur.

In 2009, the Region of Valencia received 23.3 million tourists. The domestic demand
represented 78% of trips. Of total trips by Spanish residents, 51.6% corresponded to
weekend trips.

All types of accommodation Tourists/Trips ‘
Total tourists, destination Region of Valencia 2009 23,270,125
Total overnight stays, Region of Valencia 2009 152,834,395

Source: IET (Frontur-Egatur-Familitur). 2009. Note: The data from Familitur for 2008 was revised
upwards during 2009 by including new data coming from the broadening of the sample in 2007.

14
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All types of accommodation Tourists/Trips
Total foreign tourists 5,108,886
Spanish tourist trips 18,161,239
Weekend trips 9,384,033
Other trips 8,777,206

Source: IET (Frontur-Familitur). 2009 provisional data. Note: The data from Familitur for 2008
was revised upwards during 2009 by including new data coming from the broadening of the
sample in 2007.

Of the overnight stays, 59.3% were made by the domestic demand.

All types of accommodation ‘ Overnight stays ‘
Total foreign tourists 62,145,787
Spanish tourist trips 90,688,608
Weekend trips 17,910,978
Other trips 72,777,630

Source: IET (Egatur-Familitur). 2009 provisional data. Note: The data from Familitur for 2008
was revised upwards during 2009 by including new data coming from the broadening of the
sample in 2007.

During 2009, a year marked by the economic crisis, the number of tourists with
destination in the Region of Valencia decreased slightly (-1.0%) with respect to 2008,
in a declining economic climate of 2.7 for all tourists combined with destination in
Spain. The number of overnight stays decreased 6% (-4.2% overall in Spain).

The good performance of the domestic demand, which increased by 2.1% in number
of trips and 1.2% in number of overnight stays, was offset to a great extent by the
decrease in foreign demand, which was especially affected in the case of Great Britain,
principal market for the Region of Valencia with a share of 41.9%, where the economic
crisis was joined by the devaluation of the pound with respect to the euro.

As regards the development of free accommodation, the domestic demand showed a
greater number of trips to owned dwellings (11.3%) while the trips with
accommodation in dwellings of family members or friends decreased by 2%. The
foreign demand was negative with respect to both the use of owned dwellings (-
11.7%) and the use of the dwelling of family or friends (-5.8%).

According to the data of the National Statistics Institute, the overnight stays in
collective accommodation (hotels, apartments, campsites and rural lodging), estimated
at 36 million, and decreased 5.4% below the average of Spanish destinations (-7.3%).
The domestic demand experienced a slight decrease (-0.68%) and foreign demand
decreased 11%. The domestic demand began the first quarter of the year with a
decrease of 19%, which was offset by the increments of the second (7.8%), third
(0.6%) and fourth quarters (2.7%). Foreign demand still decreased 9.6% in the fourth
quarter.

15
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In the case of the hotel establishments, the holiday periods par excellence in Spain:
Easter Week and the two months of July and August contributed to improve the
forecast results, thus during Easter Week the decrease of overnight hotel stays
softened the decrease to 5.5%, in the central months of summer the overnight stays
increased by 0.7%, so that in the overall year the decrease was 3.7% (in a declining
economic climate of 6.6% for the group of Spanish destinations), based on the
increase in domestic demand (1.7%) and the decrease in foreign demand (-11.8%).

In August, the holding of the European Grand Prix of Formula 1 in the urban circuit of
Valencia led to the growth of 3.5% in overnight stays of the domestic demand and
softened the decline in the foreign demand in the city. During the first week of
November, coinciding with the holding of the “Valencia Tennis Open 500” and the
“Ferrari World Finals” on 14™ and 15™ November, the province of Valencia experienced
an increase of overnight stays of 6% in that month, based on the development of the
domestic (5.7%) and the foreign (6.9%) demand.

Moreover, the economic crisis influenced both the decrease in prices in hotel
accommodation of the Region of Valencia (-6.2%) as well as the decrease in revenue
(-4.3%).

In this respect, the new profitability indicators of the hotel sector published by the INE
showed that in 2009 the hotels in the Region of Valencia invoiced an average of 57.9
Euros per occupied room (Average Daily Rate, ADR), which signified an average year-
on-year decrease of 4.7%, which together with the decrease in the occupancy rate per
room (-10.3%)" resulted in revenue per available room (Revpar) estimated at 31.1
Euros, down 13.6% from 2008. August is the month of the year with the highest
Revpar (58.5 Euros) followed by July and September; December and January are
situated at the lowest end, at around 19 Euros.

Issue number 1 of the Barometro de Rentabilidad de /los Destinos Turisticos
[Profitability barometer of the tourist destinations] published by Exceltur in March
2010, estimated a decrease of 9.8% for the average of Spanish holiday destinations
and 18% for the urban destinations in 2009.

For the other accommodation modalities, the INE pushed data for Spain overall,
showing that the prices of apartments decreased 1.7%, while the campsite and rural
lodging modalities increased their prices by 3.1% and 0.3% respectively.

Cruise traffic in the port of Valencia, in relation to all Spanish ports, occupied seventh
place in the number of cruise ships docking and the eighth in the number of
passengers, registering respective decreases of 12.8% and 7.2%. Alicante occupied
ninth position regarding passengers, with an increase of 17.2% compared to those
recorded for 2008 and tenth in the number of cruises, with the figure recorded for
2009 being 1.7% higher than the previous year.

* Non-weighted 2009 average.
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In 2009 the participants in the main meeting destinations” of the Region of Valencia
were estimated at more than 268,000, which signified a year-on-year decrease of 2%.
The performance was different by provinces, with increases in Alicante (23.7%) and
Castellon (121.8%) and a decrease of 19.8% in the city of Valencia where 21% of the
participants were of international origin.

Taking into account the entire work and business segment, the Forntur and Familitur
surveys conducted by the IET showed that it was the most affected by the crisis with
respect to the rest of travel motives, with decreases in the number of trips by domestic
(-10.6%) and foreign (-37.5%) demand.

Foreign demand

In 2009 the number of foreign tourists with destination in the Region of Valencia
decreased by 10.6%, in a climate of overall decrease in Spain of 8.7%.

The decreases softened throughout the year, so that in the last quarter the decrease
was 2.5%. The third quarter concentrated 37.7% of the foreign tourists that visited the
Region of Valencia.

QUARTERLY EVOLUTION OF FOREIGN TOURISTS

Quarter 9% Variation Share %
1st -28.9 15.2
2nd -10.5 28.3
3rd -4.7 37.7
4th -2.5 18.8
Annual -10.6 100.0

Source: IET. Frontur, provisional data from April 2009.

The performance of the British market was affected in 2009 by both the economic
crisis and the devaluation of the pound, which resulted in a decrease of 15.5% for the
group of Spanish destinations and 14.5% for the Region of Valencia, where it
represented 41.9% of the total tourists.

The performance of the other main markets of origin was positive in the case of
Germany, with a share of 9.8% and a growth of 1.6% and Belgium with a share of
4.3% and an increase of 7.1%. The French and Italian markets, with respective shares
of 13.6% and 5.5% experienced moderate decreases, calculated respectively at -3.3%
and 1.9%. Finally the Scandinavian countries (6.5%) and the Netherlands (5.1%)
recorded respective decreases of 16% and 22.4%, although these markets recorded
respective increases in 2008 of 31.5% and 7%.

" Sources: Valencia Tourism, Alicante Convention Bureau, Benidorm Convention Bureau, Ciutat d’Elx
Conference Centre, Grupo Intur. Alicante: includes the meetings held in the cities of Alicante, Benidorm
and Elche. Castellon: includes the meeting held in the cities of Castellon and Pefiiscola. Valencia: includes
the meeting held in the city of Valencia.
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DEVELOPMENT OF MAIN MARKETS WITH DESTINATION IN THE REGION OF
VALENCIA 200972008

Year %

2009 Variation Share %6
Total countries 5,108,886 -10.6 100
United Kingdom 2,139,364 -14.5 41.9
France 692,926 -3.3 13.6
Germany 502,266 1.6 9.8
Scandinavian
countries 333,276 -16.3 6.5
Italy 279,757 -1.9 5.5
Netherlands 260,366 -22.4 5.1
Belgium 218,574 7.1 4.3
Rest of Europe 192,804 -2.7 3.8
Switzerland 128,435 -5.7 2.5
Ireland 128,361 -15.4 2.5
Rest of the world 80,331 -18.1 1.6
Portugal 58,005 -22.6 1.1
Rest of America 53,849 -22.3 1.1
USA 40,560 -18.2 0.8

Source: IET. Frontur

Of the foreign tourists that travelled to the Region of Valencia, 81% did so by air,
showing a decrease of 11.6% with respect to 2008. The arrival of international
travellers to the Region of Valencia was accomplished in 81.5% of the cases by flights
on Low Cost Carriers (LCC). The airport of El Altet is the fourth national airport in this
segment and received 77.6% of the arrivals to the Region of Valencia, recording
increases in international traffic in the second quarter. The airport of Manises began
the year with marked decreases while in the last two months of the year it experienced
increases.

In turn, arrivals by roads decreased to a lesser extent (-5.5%) than arrivals by air.

The number of tourists decreased in the main accommodation modalities, except in the
case of the campsites where it grew by 10.8%; thus, hotel accommodation, the most-
used modality with a share of 35%, decreased by 14%, although the increase in the
average stay influenced the lesser decrease in overnight stays (-7.3%); the dwellings
of family and friends, with a share of 27% decreased by 5.8%, owned dwellings, with
a share of 18.9% decreased 11.7% and rented dwellings with a share of 13.2%
decreased 6.9%.
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DEVELOPMENT OF TRIPS AND OVERNIGHT STAYS WITH DESTINATION IN THE REGION
OF VALENCIA BY ACCOMMODATION

%o year-on- Share of % year- % var. of
Share of year overnight on-year average
trips variation stays variation stay

TOTAL 100.0 -10.6 100.0 -14.9 -4.8
Owned dwelling/time
share 18.9 -11.7 29.7 -20.4 -9.6
Dwellings of family or
friends (free) 27.3 -5.8 24.7 -7.3 -2.1
Hotels or similar 34.9 -14.3 20.0 -7.6 8.7
Rented dwelling 13.2 -6.9 16.6 -24.6 n.s.
Campsites 3.5 10.8 6.3 20.8 n.s.
Others 2.2 -28.8 2.6 -42.3 n.s.

Source: IET Frontur/Egatur 2009-2008 [n.s. — not specified]

In 2009 the number of tourists who travelled for recreation and holidays decreased by
8.2%, while travelling for personal reasons decreased by 5.7% and work-related and
business trips were the ones that underwent the greatest decrease of 37.5%.

In 2009, the total spending of foreign tourists in the Region of Valencia, calculated at
4,102 million Euros, decreased by 14.2%, in a climate in which in all of Spain it
decreased by 6.7%.

The average spending per trip in the Region of Valencia, calculated at 804 Euros
decreased by 3.9%, which is related to the decrease in the average stay (-4.8%); it
can be pointed out that the modality of owned dwellings, which represents 30% of the
overnight stays, experienced a decrease in the number of visits (-11.7%) as well as in
duration of the stay (-9.6%).

At the same time the decrease in the average stay influenced the increase in average
daily spending (0.9%), estimated at 66 Euros.

DEVELOPMENT OF TOURIST SPENDING ACCORDING TO DESTINATION

Total Average
(Million % Average % daily %
Euros) Var. spending Var. | spending(*) Var.
Region of Valencia 4,102 | -14.2 804 -3.9 66 0.9
Spain 48,242 -6.7 926 2.2 96 0.3

Source: IET. Egatur

(*) Spending refers to all concepts (transportation, accommodation, purchases, restaurants, leisure activities, etc.) and
includes what is spent at the origin and destination. The use of a low-cost flight compared to a normal flight signifies
lesser spending, as does the use of a free dwelling (owned dwelling or that of family).
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Region of Valencia

Tourists
5,108,886

%

Average

%

DEVELOPMENT OF TOURISTS AND AVERAGE STAY ACCORDING TO DESTINATION

Variation

-10.6

Variation

stay

12.2

-4.8

Spain

52,235,377

-8.7

9.7

1.9

Source: IET. Frontur and Egatur.

The development of total spending by quarter began being negative (-7%) in the last
quarter of 2008, the drop sharpening in the first quarter of 2009 (-32%), the last
quarter of 2009 ending with a decrease of 6.6%.

DEVELOPMENT OF TOTAL SPENDING IN THE REGION OF VALENCIA BY QUARTERS
%0 year-on-year

Var. in Region of

Quarters Share Valencia
1st 14,3 -32,1
2nd 26,7 -15,5
3rd 39,7 -8,0
4th 19,2 -6,6
Annual 100,0 -14,2

Source: IET. Egatur. 2009

In the year 2009, 13% of foreign tourists travelled to the Region of Valencia in a
tourist package that signified an increase of 19.6% after several continued years of
decrease. Around 59% of the tourists that travelled with a tourist package came from
the United Kingdom with an increase of 70%. Belgium followed at some distance, with
a share of 9.4%, increased 58%; France, with a share of 8.1%, decreased 18%; and
finally Italy, with a share of 5.6%, increased 22.4%.

If we analyze the spending structure of the foreign tourists that travelled to the Region
of Valencia without a package (87%), we see that transportation represented 34.5% of
the total, followed in importance by accommodation (23%) and restaurants (17.5%).
With respect to 2008 the spending on accommodation, restaurants and excursions
decreased above the average, in turn spending on food decreased only 1.1%.

SHARE AND EVOLUTION OF TOTAL SPENDING ACCORDING TO ITEMS

Total
spending
Accommoda- without
Restaurants Food\ Excursions Transportation tion package
2009 175 125 12.3 34.5 23.1 100
%o var.
09/08 -19( -1.1 -27.8 -14.9 -17.7 -16.6

Source: IET. Egatur. Definitive 2008 data. Provisional 2009 data. Base: Tourists without tourist package.
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The tourist coming from the U.S.A. spends the most per trip (1,875 Euros), followed by
those from Scandinavian countries and Switzerland. The tourists with origin in the
United Kingdom spent 5.1% less per trip and their average stay was reduced by 13%.
Switzerland and Germany increased the average spending per trip in 2009. The
Scandinavian countries, Netherlands, Germany, France and Ireland increased their
average stay.

DEVELOPMENT OF SPENDING PER TRIP ACCORDING TO MARKET OF ORIGIN

Spending % year- % year-
per tourist on-year Average on-year
2009 Var. stay 2009 Var.

TOTAL 803.58 -3.9 12.2 -4.8
USA 1874.53 -5.4 19.8 29.7
Scandinavian
countries 956.14 -0.7 13.1 15
Switzerland 932.87 6.8 11.7 -6.4
Belgium 871.63 -1.1 12.8 -4.9
Netherlands 864.89 -0.7 13.5 13.8
Germany 857.76 6.9 15.6 2.1
Italy 726.93 -13.6 8.6 -27.9
France 704.13 -6.7 12.1 5.6
United
Kingdom 687.62 -5.1 10.6 -13.1
Ireland 674.59 -8.4 9.9 12.7

Source: Egatur. Definitive 2008 data. Provisional 2009 data.

Domestic demand

In 2009 trips by Spanish tourists to the Region of Valencia increased 2.1%, with
positive development (7.2%) for recreational trips and negative development (-10.6%)
for trips for personal reasons of work or school.

Share | %o year-

of on-year

trips Variation
TOTAL 100.0 2.1
Leisure, recreation,
holiday 66.4 7.2
Visiting family or friends 18.7 -3.4
Work/Business 8.8 -10.6
Education 4.6 -13.9
Others 1.4 n.s.

Source: IET Familitur. 2009-2008
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The summer holiday trips that represent 17% of the trips and 50% of the overnight
stays have increased in number although the average stay went down. The long-
weekend trips increased by 41% and the weekend trips remained the same. In Easter
Week the number of trips decreased (-4.4%) although the number of overnight stays
increased (2.0%).

DEVELOPMENT OF TRIPS/ZOVERNIGHT STAYS WITH DESTINATION IN THE
REGION OF VALENCIA BY TYPE OF TRIP

% year- Share of % year-on-year
Share of on-year overnight variation in

trips trips stays overnight stays

TOTAL TRIPS 100.0 2.1 100.0 1.2
Weekend 51.7 0.0 19.7 -0.1
Summer holiday 17.0 7.5 50.0 -1.0
Easter Week 3.8 -4.4 3.6 2.0
Long weekends 4.5 41.1 2.7 32.9
Christmas 1.8 12 2.1 24.3
Other leisure trips 4.4 7.3 8.2 -3.8
Other trips (*) 16.8 n.s. 13.7 n.s.

Source: IET Familitur. 2009-2008. (*) Work, school, personal. The summer includes the May-October
period.

The development of the trips by quarter was divergent, while in the second quarter it
grew by 38% and the advances for the summer were positive, the results for the third
gquarter remained at the 2008 figures, and in the fourth quarter there was a decrease
of 17.7%.

QUARTERLY DEVELOPMENT OF SPANISH TOURISTS

%0 year-on-
year
Quarter variation | Share
1st -9.8 19.9
2nd 38.3 29.3
3rd -0.3 33.1
4th -17.7 17.7
Annual 2.1/ 100.0

Source: IET Familitur. 2009-2008

These results are explained in part by the variable performance of weekend trips,
which signified 41.6% of the total and which experienced a sharp drop in the last
quarter, in contrast to a strong increase in 2008.

22



Tourism in the Region of Valencia 2009

MONTHLY DEVELOPMENT OF WEEKEND TRIPS

% year-on- accumulated

year year-on-year
variation variation
January -7.7 -1.7
February -6.2 -6.8
March 48 10
April 5.5 8.8
May 66.2 20.1
June 26.4 21.5
July -16.1 13.8
August 14.9 13.9
September -13.7 10.5
October -29.5 6.1
November -21.9 3.2
December -43.5 0

Source: IET Familitur. 2009-2008

If the development is analyzed according to the type of accommodation used, a sharp
increase in the number of trips to owned dwellings (11.3%) was observed, although
this did not result in an increase of overnight stays, the trips with accommodation in
dwellings of family or friends decreased slightly (-2%), while trips and overnight stays
in hotels increased, coinciding with the estimates of the INE. The rental of dwellings
experienced the greatest negative decrease of -17.5%, which can be related to supply
in the modality of hotel establishments.

DEVELOPMENT OF TRIPS AND OVERNIGHT STAYS WITH DESTINATION IN THE
REGION OF VALENCIA BY ACCOMMODATION

Share| 9%b year- Share of % year-
of on-year overnight on-year
trips| variation stays variation
TOTAL 100.0 2.1 100.0 1.2
Owned dwelling/time share 36.6 11.3 33.9 -0.1
Dwelling of family or friends
(free) 31.9 -2.0 30.3 -0.1
Hotels or similar 16.8 2.6 16.9 9.0
Rented dwelling 9.1 -17.5 13.6 -5.7
Others 5.6 n.s. 54 n.s.

Source: IET Familitur. 2009-2008
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With respect to the principal markets of origin, the Region of Valencia itself, with a
share of 58.9% increased by 5.3%. Other markets that experienced growth were
Catalonia (5.3%) and Andalusia (17.9%). The Region of Madrid decreased by 3% and
Castilla-La Mancha by 15.4%.

DEVELOPMENT OF TRIPS ACCORDING TO MARKET OF ORIGIN

%6 year-on-

year variation | Share of trips
TOTAL 2.1 100
Region of Valencia 5.3 58.9
Region of Madrid -3 154
Castilla-La Mancha -154 4.9
Catalonia 5.3 4.8
Andalusia 17.9 3.3
Region of Murcia -18.3 3.1
Aragon -5.1 2.4
Basque Country 20.5 1.8
Castillay Leon 0.7 1.6
Region of Navarra 21.3 0.7
Principality of Asturias 29.2 0.6
Extremadura -7.7 0.5
Balearic Islands -26.6 0.4
La Rioja -15.6 0.2
Cantabria -8.4 0.2
Remainder n.s. 0.9

Source: IET Familitur. 2009-2008

In the segment of summer holiday trips in 2009, the average stay was reduced. The
Region of Madrid is the principal market of origin (35.4%), followed by the Region of
Valencia (21.8%).

In 2009 tourists from Madrid increased by 5.8% the summer holiday trips to the
Region of Valencia and those from Valencia by 2%. In general the remainder of the
principal markets experienced outstanding advances, except in the case of Aragon and
La Rioja.
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DEVELOPMENT OF SUMMER HOLIDAY TRIPS ACCORDING TO THE
MARKET OF ORIGIN

(o) -
70 yearon Share of trips
year variation

TOTAL 7.5 100.0

Region of Madrid 5.8 35.4
Region of Valencia 2 21.8
Castilla-La Mancha 18.6 7.8
Catalonia 13.8 6.5
Basque Country 21.7 4.7
Castillay Leon 5.4 4.7
Aragon -19.4 3.8
Region of Navarra 19.8 2.0
La Rioja -9.3 0.8
Remainder n.s. 12.6

Source: IET Familitur. 2009-2008

For the year 2009 the Familitur statistics estimated the average daily spending of
Spanish tourists with destination in the Region of Valencia to be 31.1 Euros.

According to the type of accommodation used, the average daily spending was
estimated at 60 Euros for hotel establishments, 39" Euros for the modality of rented
dwellings, 19.6 Euros in owned dwellings and 24.0 in dwellings of family and friends.

Outbound market from Valencia

The Region of Valencia is the fourth domestic outbound market. In 2009 the residents
from Valencia made 18.5 million trips, 10.7% of the total trips by residents of Spain.
This signified a year-on-year increase of 2.3% in the number of trips in the domestic
context in which the trips of Spaniards remained at the levels of 2008 (-0.2%).

Of the total trips made by residents of the Region of Valencia, 93.8% were domestic
and the remainder were to a foreign country.

The trips by Valencia residents to other countries (6%) increased by 39.1%, while trips
with destination in Spain increased only 0.5%. The trips by Valencia residents within
the Region of Valencia represented 61.8% of the trips with destination in Spain and
increased as we saw in the previous paragraph by 5.3%, although the number of
overnight stays underwent a slight decrease (-0.9%).

* Data corrected on 27/07/2010
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TOURISM EMPLOYMENT IN THE REGION OF VALENCIA

A report drawn up with the data published by the Tourist Studies Institute (IET) and by
the INE with information from the General Treasury of the Social Security” and from
the Labour Force Survey, as well as the surveys of activity in tourist accommodation.

Enrolment in the Social Security

During 2009, the number of workers enrolled in Social Security as members of the
work force in the area of hotels/restaurants and travel agencies in the Region of
Valencia was 131,059, a figure that showed a decrease of 5.6% in the year-on-year
variation.

Hotels/restaurants %o year-

and Travel on-year

Agencies variation
Total Spain 1,318,088 -3.4
Andalusia 201,076 -4
Balearic Islands 75,738 -5.5
Canary Islands 105,119 -8.6
Catalonia 219,772 -3.3
Region of Valencia 131,159 -5.6
Region of Madrid 187,518 -1.6

Source: IET with data from the Ministry of Labour and Social Affairs

The number of workers enrolled as active workforce through economic activities of the company
according to the National Classification of Economic Activities (CNAE 93). The characteristic areas of
economic activities of the tourism sector are formed by the following headings: Hotels/Restaurants, Land
transportation, Ocean and river transportation, Air transportation, Travel Agency activities, Wholesalers
and Retailers of tourism and Other tourism support activities, Other activities attached to transportation,
Car rental and other means of transportation, Recreational, cultural and sports activities.

However, the activities most representative of the tourism sector are those of Hotels/Restaurants and of
Travel Agencies, whose areas of economic activity are broken down into the following headings:
Hotels/Restaurants: Hotels and Other Accommodations, Restaurants; Travel Agencies: Activities of Travel
Agencies, Tourism wholesalers and retailers and Other tourism support activities.

In the monthly analysis that the IET offers with data from the Autonomous Regions, only the headings of
hotels/restaurants and travel agencies are considered.

With the change to the new CNAE 2009, the headings in economic activities related to tourism of the
CNAE 93 underwent some changes. They are the following:

- Hotels and other accommodation (CNAE 93) is now called Accommodation Services (CNAE 09)

- Restaurants and collective dining rooms (CNAE 93) becomes Food and Drink Services (CNAE 09)

- Travel Agencies (CNAE 93) become Travel Agencies and Tour Operators (CNAE 09).
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In the table that is shown below the number of persons enrolled in Social Security are
listed according to the different activities that make up the heading of
Hotels/Restaurants and Travel Agencies:

Travel
Accommoda- 9%b year- Food and % year- Agencies/ | %b year-
tion Services on-year Drink on-year Tour on-year
variation Services variation Operators variation

Total
Spain 258,843 -7.3 1,001,540 -2.3 57,707 -4.1
Andalusia 41,957 -7.6 151,451 -2.7 7,668 -7.6
Balearic
Islands 33,876 -7.6 37,279 -3.5 4,584 -5.9
Canary
Islands 48,659 -10.5 52,366 -7.1 4,095 -4.8
Catalonia 38,989 -6.6 170,003 -2.6 10,780 -2.6
Region of
Valencia 19,892 -6.9 107,140 -5.2 4,126 -10.3
Region of
Madrid 19,367 -4.5 153,379 -0.9 14,773 -4.2

Source: IET with data from the Ministry of Labour and Social Affairs.

Personnel employed in the different types of tourist
accommodation in the Region of Valencia

Results of the occupancy surveys in establishments of tourist accommodation
conducted by the INE, of the number of persons employed in the different types:

Personnel employed in % year-

all types of on-year
accommodations 2009 Variation
Total Spain 238,454 -5.2
Andalusia 38,793 -7.9
Balearic Islands 28,178 -5.4
Canary Islands 46,732 -7.6
Catalonia 31,889 -5.7
Region of Valencia 19,345 -7.2
Region of Madrid 16,313 -3.3

Source: INE. 2009 data are provisional.
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The distribution of the number of employees by type of tourist establishment in the
Region of Valencia is the following:

%6 year-on-

Annual year

average variation
Hotels 15,565 -8.4
Campsites 791 -4.5
Tourist Apartments 1,619 -7.6
Rural Lodging 1,370 7.0
Total accommodations 19,345 -7.2

Source: INE. 2009 data are provisional.

The INE, in its occupancy surveys, calculated an increase in the number of bed-nights
for the entire year 2009 of 2.7% in the Region of Valencia.

% year-

on-year

Total bed-nights | variation

Hotels 122,677 2.6
Campsites 61,957 0.6
Tourist Apartments 75,118 4.2
Rural Lodging 8,672 6.0
Total accommodations 268,424 2.7

Source: INE. 2009 data are provisional.

The following table shows the year-on-year development of the personnel employed in
accommodation establishments as a whole by province:

Annual % year-on-
2009 average year variation
Alicante 10,249 -8.2
Castellon 3,260 1.1
Valencia 5,835 -9.5

Source: INE. 2009 data are provisional.
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Survey of the labour force

In 2009, the tourism sector of the Region of Valencia recorded a total of 276,743
persons in the labour force”, a figure that signifies an increase of 1.5% compared to
2008. The increase of persons in the labour force for the total of all the sectors was
1.3%.

The labour force of the Region of Valencia linked to the tourism industry represented
for the entire year 10.78% of the total employed population of Valencia and 11.8% of
the total Spanish population.

There were 228,510 people employed in the tourism industry, 7.4% less than the past
year, calculating, therefore, a total of 48,233 unemployed. This figure situated the
unemployment rate at 17.4%. This percentage is lower than the unemployment rate
for the entire Valencia economy (21.2%), although higher than the rate calculated for
the overall services sector, which was at 12.2%.

PERSONS EMPLOYED IN THE TOURISM INDUSTRY OF THE REGION OF VALENCIA
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Source: IET. Prepared from data of the EPA.
Translation: 1T (1Q) ... 4T (4Q).

According to the data offered by the Labour Force Survey (EPA), it is estimated that for
the reference period, the tourism industry of Valencia employed 11.3% of the total
employed population in the Region of Valencia. This percentage signifies 10.6% of the
total employed population in the industry in Spain as a whole.

" Persons of 16 or more years of age that, during the week of reference (that prior to conducting the
survey) supplied manpower for the production of goods and services or were available and in condition
to be incorporated to this production. They are subdivided into employed and unemployed.
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TOURIST INDUSTRY: LABOUR FORCE, EMPLOYED AND UNEMPLOYED

LABOUR FORCE EMPLOYED

UNEMPLOYED
Unemploy-
TOURISM ment rate
INDUSTRY 2009
National Total 2,496,561 2.3| 2,143,119 -2.3 353,442 14.2
Andalusia 400,191 -3.0] 331,104 -6.8 69,087 17.3
Balearic Islands 136,776 8.3 112,997 1.2 23,779 17.4
Canary Islands 215,416 2.7 171,887 -4.7 43,529 20.2
Catalonia 400,809 3.8] 351,975 -0.7 48,834 12.2
Region of
Valencia 276,743 1.5| 228,510 -7.4 48,233 17.4
Madrid 381,858 2.5| 342,060 -0.4 39,798 10.4
Other Regions 684,768 3.8 604,586 0.5 80,182 11.7

Source: IET with data from the EPA.

Of the total number of persons employed in the tourism industry of the Region of
Valencia, it is estimated that 78.4% of the total are salaried staff, of which 39.9% have
a temporary contract, 9.5% less with respect to 2008.

EMPLOYED: SALARIED STAFF AND SELF-EMPLOYED

SALARIED STAFF SEASONALITY SELF-EMPLOYED

TOURISM

2009 TOTAL Var. 09/08 | RATE Var. 09/08 | TOTAL | Var. 09/08
National Total 1,686,881 -1.6 31.4 -9.5| 455,503 -4.7
Andalusia 253,843 -7.4 39.9 -1.5 77,045 -4.9
Balearic
Islands 97,128 2.9 29.0 -8.2 15,869 -8
Canary
Islands 153,076 -5.0 36.6 1.9 18,601 -3.7
Catalonia 282,072 -1.3 23.7 -17.7 69,837 1.6
Region of
Valencia 17